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We miss experimental evidence!

Bielig, M., Kacperski, C., Kutzner, F., & Klingert, S. (2022). Evidence behind the narrative: Critically reviewing the social 
impact of energy communities in Europe. Energy Research & Social Science, 94, 102859.
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Social norm intervention in social housing

Apartment blocks / 
Apartments

Letter 
(control)

Letter + social 
norm

Successfull
installations

randomized

57 apartments in your neighborhood
already saved money & energy

through ThermoVault in the last year!

Context: Technology rollout in social housing context, together with ThermoVault
Two studies, in two different social housing companies



02/02/2023 DECIDE 4

Social norm intervention - results

Trial 1 (pre-study), N = 247

0.82

0.98

→A significant higher uptake for the social norm letter was found (ß = 1.7, p = .024)

→BUT: randomization occurred only at apartment block level

Social norm 
worked better!



02/02/2023 DECIDE 5

Social norm intervention - results

0.73

0.82

→Randomization on apartment level, in four different apartment blocks

→Significant main effect (ß = 1.62, p = .02) of social norm, when taking into account a 

significant interaction between social norms and one of the housing blocks (ß = -2.2, p = 

.034). 

Trial 2 (full study), N = 128

Social norm 
worked better!
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What did not work? 

TRUST COLLECTIVE EFFICACY

Trial with a 2x2 design (trust x collective efficacy) in another social housing company
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Postcard experiment to gain prosumers for an Energy 
Cooperative

1

2
Kacperski, C., Bielig, M., Klingert, S., & Kutzner, F. (RR). For the climate, my friends, or my region? An experimental 
field trial for engagement with peer-to-peer energy trading in Austria. Energy Research & Social Science.
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Postcard Experiment for prosumers - results

Compared to the Climate condition, participants 

in the Region condition were more likely to visit 

the website (OR = 1.45, p = 0.016). No significant 

difference to ‘friends’ group, although the effect 

is in the same direction. 

Region 
performed best!

To which postcard do prosumers react most likely?

Kacperski, C., Bielig, M., Klingert, S., & Kutzner, F. (RR). For the climate, my friends, or my region? An experimental 
field trial for engagement with peer-to-peer energy trading in Austria. Energy Research & Social Science.
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Postcard Experiment for prosumers - results

Participants who were in the Region condition were 

most likely to click-through on the website, with 

participants in the Friends condition about three 

times less likely to do so, OR = 0.37, p = 0.003. The 

difference to ‘Climate’ was not significant, but the 

effect was in the same direction. 

Region 
performed

best!

Which postcard & landing page lead to more interest? 

Kacperski, C., Bielig, M., Klingert, S., & Kutzner, F. (RR). For the climate, my friends, or my region? An experimental 
field trial for engagement with peer-to-peer energy trading in Austria. Energy Research & Social Science.
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Postcard Experiment: Results

Participants in the Region condition 

spent significantly more time (M = 73.5s, 

SD = 50.4) on the website than 

participants in the Friends condition (M 

= 17.5s, SD = 27.6), b = -56.10, p < 

0.001, or participants in the Climate

condition (M = 22.9s, SD = 38.9), b = -

50.67, p < 0.001. 

On which landing pages to people stay the longest? 

Region 
performed

best!

Kacperski, C., Bielig, M., Klingert, S., & Kutzner, F. (RR). For the climate, my friends, or my region? An experimental 
field trial for engagement with peer-to-peer energy trading in Austria. Energy Research & Social Science.


